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NHD Process Paper

I chose my topic based on my aspirations for when I grow up. I want to go into politics
when I'm older, and a big part of politics is campaigning and advertising. While searching for
famous televised political ads, I came across the "Daisy Girl" ad, a 1964 ad for Lyndon B.
Johnson, which attacked the dangerous nuclear warfare stances of his opponent, Barry
Goldwater. The ad was, in essence, the first ever negative political ad, or "attack ad". In today's
media, many of the political ads that air on television are negative in nature, and were inspired
and influenced by the "Daisy Girl" ad.

I began my research by building my background information on the events leading up to
the ad, including the content of campaign ads prior to 1964, and basic information about the
1964 presidential election and the opinions of the participating candidates. After this, I
researched how the ad was created, produced, and aired, before moving on to researching the
immediate impact of the ad. Finally, I researched future political ads, and made connections on
how they were influenced by the "Daisy Girl" ad. Throughout the research process, I found
multiple interviews and quotes from professors and people who were involved in the making of
the ad itself, including a short documentary made by Retro Report, which featured an interview
from Sid Myers, one of the co-creators of the ad.

I knew early on that one of the biggest pieces of my project would be the one-minute
video of the "Daisy Girl" ad itself. I also knew I would have many other audiovisual elements in
the project, so for this reason, I concluded that the best format for my project would be a
documentary. To create my project, I first completed a NHD Documentary Template where I

wrote my script and uploaded the pictures that I intended to use. After that, I worked on some



paperwork before moving on to recording and putting the documentary together in a software
program. From there, I made revisions on the documentary until I was left with the final product.

My overall argument is that the "Daisy Girl" ad was very influential, in that it set a
precedent for future political attack ads, which have become very prevalent and impactful in
modern campaigns and elections, either helping or hindering a candidate's performance. The ad
was the first to target or attack an opposing candidate, and the first to use the element of fear as a
tool of persuasion. My project relates to the NHD theme, "Communication in History: The Key
to Understanding", because the message of the ad was successfully understood because of the
use of effective audiovisual elements, and the message was amplified by its broadcast via
television, which made it possible to reach a larger audience than ever before. Overall, the
"Daisy Girl" ad was a revolutionary advertisement that paved the way for many political

campaign ads today.
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