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Overview/Description

This lesson is designed to help students under-
stand how advertisement media was used to per-
suade, attract, and/or entice immigrants to settle 
in Indiana. This lesson also promotes the use of  
primary sources as a teaching tool.

Grade level

Elementary (grades 3, 4 and 5), intermediate/
middle school (grades 6 and 8), and high school

Academic Standards for the Social Studies

 • Indiana Standards (as of  Jan. 2010): 

 ° Grade 3, History, Standard 1, Histori-
cal Knowledge (3.1.4) and Chronological 
Thinking, Historical Comprehension, 
Research (3.1.6 and 3.1.8)

 ° Grade 4, History, Standard 1, Histori-
cal Knowledge, Statehood: 1816 to 1851 
(4.1.6); The Civil War Era and Later De-
velopment: 1850 to 1900 (4.1.9); Growth 
and Development: 1900 to 1950 (4.1.11 
and 4.1.12); Contemporary Indiana: 1950–
Present (4.1.13 and 4.1.14); Chronologi-
cal Thinking, Historical Comprehension, 

Research (4.1.16 and 4.1.17); Civics and 
Government, Standard 2, Roles of  Citi-
zens (4.2.7); and Geography, Standard 3, 
Human Systems (4.3.9 and 4.3.10)

 ° Grade 5, History, Standard 1, Chronologi-
cal Thinking, Historical Comprehension, 
Research (5.1.19 and 5.1.20); Civics and 
Government, Standard 2, Roles of  Citi-
zens (5.2.10); and Geography, Standard 3, 
Human Systems (5.3.8)

 ° Grade 6, History, Standard 1, Chronologi-
cal Thinking, Historical Comprehension, 
Research (6.1.19); Research Capabilities 
(6.1.21); Civics and Government, 
Standard 2, International Relations (6.2.9); 
Geography, Standard 3, Human Systems 
(6.3.9 and 6.3.10)

 ° Grade 8, History, Standard 1, National 
Expansion and Reform: 1801 to 1861 
(8.1.15); The Civil War and Reconstruc-
tion Period: 1850 to 1877 (8.1.25); and 
Chronological Thinking, Historical Com-
prehension, Research (8.1.28 and 8.1.29); 
Geography, Standard 3, Human Systems 
(8.3.6, 8.3.7, 8.3.8 and 8.3.9)
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 ° High School, U. S. History, Standard 1, 
Early National Development: 1775 to 
1877 (USH.1.4); and U. S. History, 
Standard 2, Development of  the In-
dustrial United States: 1870 to 1900 
(USH.2.1, USH.2.2, USH.2.3, USH.2.5 
and USH.2.10) 

 • National Standards (National Council for 
the Social Studies): II Time, Continuity, and 
Change; III People, Places, and Environ-
ments; V Individuals, Groups, and Institu-
tions; VII Production, Distribution, and 
Consumption; and IX Global Connections

Social Studies/Historical Concepts

Immigration

Learning/Instructional Objectives

The student will be using and creating advertising 
to persuade immigrants to choose Indiana as 
their home. Students will analyze examples of  
broadsides (historical posters or newspapers) 
and will create their own recruitment poster 
for immigrants.

Materials Required

 • Art supplies: construction paper, markers,   
crayons, scissors, and glue

 • Internet access

 • Tourism magazines and brochures

 • Student Handout: Recruitment Poster

 • Student Handout: Written Assignment 
(Select a handout based on the appropriate 
grade level.)

 • Recruitment broadsides from the Indiana 
Historical Society’s Digital Image Collections. 
See pages fi ve and six of  this lesson. 

 ° “Laborers Wanted for the Central Canal” 
broadside, 1837 
(Digital Image Library Item ID: P0130_
BOX47_FOLDER4-UNNUMBERED)

 ° “Redkey, Indiana” broadside, 1893 
(Digital Image Library Item ID: SC0980_
FOLDER3)

 • Internet resources:

 ° HarpWeek Presents (late 19th century 
advertisements from Harper’s Weekly) at 
http://advertising.harpweek.com.

 ° Ad*Access (an image database of  adver-
tisements from 1911 to 1955) at http:// 
scriptorium.lib.duke.edu/adaccess.

Time Required

Three to four hours

Background/Historical Context

 • The fi ve basic advertising strategies used as 
propaganda to persuade their viewers:

 ° Bandwagon––persuading people to do 
something by letting them know others 
are doing it 

 ° Emotion––using words or images that 
will make you react very strongly

 ° Testimonial––using the words of  a 
famous person to persuade

 ° Transfer––using the names or pictures of  
famous people, but not including direct 
quotations from them

 ° Repetition––repeating a central idea at 
least three or four times

 • Immigrants groups to consider are:

 ° 1840––textile workers were  recruited 
from the eastern United States to work at 
the Cannelton Mills in southern Indiana

 ° 1850––Irish fl eeing famine were recruited 
as laborers to build a canal system in the 
United States

 ° 1900––Eastern Europeans were recruited 
to work in American steel mills
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 ° 1910––U. S. Steel recruited black workers 
from the southern United States

 ° 1920––American steel mills recruited 
Mexican workers as strikebreakers

 ° 1975 to 1981––Southeast Asians (Viet-
namese, Cambodians, and Laotians) 
came to the United States as displaced 
political refugees

 • For more detail on immigration and ethnic 
history, refer to the “INTRODUCTION: 
Ethnic History in America and Indiana” 
essay by John Bodnar from Peopling Indiana: 
The Ethnic Experience (Indianapolis: Indiana 
Historical Society, 1996). The “Introduction” 
section of  the Indiana Historical Society’s 
“IN History: Immigration and Ethnic Heri-
tage” Web site provides a free download of  
this essay in PDF format.

Teacher’s Instructional Plan

Introduction

 • As an introduction to this lesson on immigra-
tion, consider using a book talk to introduce 
student choice reading selections or read a 
selection as a class read-aloud. Refer to the 
“Resources” section of  the Indiana Histori-
cal Society’s “IN History: Immigration and 
Ethnic Heritage” Web site for sample 
“Student Choice Reading Lists.” Check with 
your school or local library for other 
selection options. 

 • Discuss with the students how the print media 
attracts our attention by showing examples 
of  magazine advertisements, tourist bro-
chures, and newspaper advertisements, etc. 
If  possible, expand the discussion to the use 
of  Internet advertisements. Emphasize how 
color (or the absence of  it) and the choice of  
words are used. Ask questions about the use 
of  images, why they may have been chosen or 
are not present, and the intended audiences. 

 • Instruct students to study two examples of  
broadsides from the Indiana Historical 
Society’s Digital Image Collections. See pages 
fi ve and six of  this lesson.

 ° “Laborers Wanted for the Central Canal” 
broadside, 1837 
(Digital Image Library Item ID: P0130_
BOX47_FOLDER4-UNNUMBERED)

 ° “Redkey, Indiana” broadside, 1893 
(Digital Image Library Item ID: SC0980_
FOLDER3)

 • Discuss with the students the advertisement 
strategies provided in the background 
information above.

ACTIVITY
 • Each group will choose from one of  the fol-

lowing eras: 1840, 1850, 1910, 1920, or 1975.

 • The assignment is to develop an advertising 
campaign designed to attract new residents to 
your state.

 • Divide the class into small groups of  three to 
four students. Groups may be self  selected or 
teacher selected.

 • Encourage students to bring in tourist 
brochures and magazines and search the 
Internet for tourist sites in the United States 
and abroad.

 • Students will begin by considering a list 
of  questions (Student Handout: Written 
Assignment) and then plan and create their 
recruitment poster for the time period or era 
they have selected.

 • The groups should start by looking at exam-
ples of  historical sources, such as broadsides 
or contemporary tourism advertisements on 
the Internet, and researching other readily 
available materials.
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 • Here are several different Web examples:

 ° New Orleans Convention and Visitors 
Bureau at http://www.neworleanscvb.com

 ° Visit North Carolina at http://
www.visitnc.com

 ° U. S. Virgin Islands Department of  Tour-
ism at http://www.usvitourism.vi

 ° Tourism Malaysia at http://www.tourism 
.gov.my 

 • Student groups will then create their own 
recruitment poster to encourage new residents 
to come to your state.

 • The fi nal product will be presented to the 
Governor’s Council for Advertising, known as 
the “Ad Council.”

 • Invite an audience to be the “Ad Council” 
(invite another class, available teacher col-
leagues, administrators, community leaders, 
school or local librarians, media specialists, 
or parents, etc.).

Enhancement Activity (intermediate/
middle school or high school grades)

 • Have students redesign a broadside from the 
Indiana Historical Society’s Digital Image 
Collections to make it look like an advertise-
ment in the twenty-fi rst century. 

 ° “Laborers Wanted for the Central Canal” 
broadside, 1837 
(Digital Image Library Item ID: P0130_
BOX47_FOLDER4-UNNUMBERED)

 ° “Redkey, Indiana” broadside, 1893 
(Digital Image Library Item ID: SC0980_
FOLDER3)

Evaluation and Assessment

Consider using a rubric or checklist for evaluating 
student work. 

Additional Resources

Refer to the “Resources” section of  the Indiana 
Historical Society’s “IN History: Immigration and 
Ethnic Heritage” Web site for additional resourc-
es on immigration and ethnic history.
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“Laborers Wanted for the Central Canal” broadside, 1837 
Bass Photo Co. Collection, Indiana Historical Society
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“Redkey, Indiana” broadside, 1893 
Indiana Historical Society
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Student Handout: Recruitment Poster 

Your Task

Develop a recruitment poster, known as a broadside, to attract immigrants or new residents to your state for 
a particular period in its history.

Instructions

 • You will be divided into small groups of  three to four students.

 • Each group may use one or more of  these fi ve basic advertising strategies to craft a message for their 
recruitment poster (broadside):

 ° Bandwagon––persuading people to do something by letting them know others are doing it

 ° Emotion––using words or images that will make you strongly react 

 ° Testimonial––using the words of  a famous person to persuade

 ° Transfer––using the names or pictures of  famous people, but not including direct quotations 
from them

 ° Repetition––repeating a central idea about a product name at least three or four times

 • Choose one of  these six eras to feature in your recruitment poster. 

 ° The eras are: 1840, 1850, 1900, 1910, 1920, and 1975–1981

 • Immigrants groups to consider are:

 ° 1840––textile workers recruited from the eastern United States to work at the Cannelton Mills 
in southern Indiana

 ° 1850––Irish fl eeing famine were recruited as laborers to build the canal system

 ° 1900––Eastern Europeans were recruited to work in the American steel mills

 ° 1910––U. S. Steel recruited black workers from the southern United States

 ° 1920––American steel mills recruited Mexican workers as strikebreakers

 ° 1975 to 1981––Southeast Asians (Vietnamese, Cambodians, and Laotians) came to America as 
displaced political refugees 

 • Refer to additional resources provided by your teacher or check the Internet for more information
 before choosing an era for your group’s project.
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 • Search the Indiana Historical Society’s Digital Image Collections for background information and 
poster ideas. Examples:

 ° “Laborers Wanted for the Central Canal” broadside, 1837 
(Digital Image Library Item ID: P0130_BOX47_FOLDER4-UNNUMBERED)

 ° “Redkey, Indiana” broadside, 1893 
(Digital Image Library Item ID: SC0980_FOLDER3)

 • Search other Web sites for background information and poster ideas: 

 ° HarpWeek Presents (late 19th century advertisements from Harper’s Weekly) at 
http://advertisingharpweek.com

 ° Ad*Access (an image database of  advertisements from 1911 to 1955) at 
http://scriptorium.lib.duke.edu/adaccess

 • More Web sites to review for ideas: 

 ° New Orleans Convention and Visitors Bureau at http://www.neworleanscvb.com

 ° Visit North Carolina at http://www.visitnc.com

 ° U. S. Virgin Islands Department of  Tourism at http://www.usvitourism.vi

 ° Tourism Malaysia at http://www.tourism.gov.my           

 • Your group should select a name and make a sign for your advertising group.

 • Use construction paper, markers, crayons, scissors, glue, tourism magazines, tourist brochures, and 
Internet resources to create a recruitment poster to encourage new residents to settle in your state 
during the historical time period your group selected.

 • Your group’s fi nal product will be presented to the Governor’s Council for Advertising, known as the 
“Ad Council.”
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 Student Handout: Written Assignment
For elementary school students

As you begin your project, consider the following questions with your team:

 • Who is your audience? Who are you trying to attract?

 • Why do you want them to come to Indiana?

 • What important information will be on your poster?

 • What will be the theme of  your advertisement?

 • Which of  the advertisement strategies will you use?

Your team will write a report to refl ect the answers to these questions.
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Student Handout: Written Assignment

For intermediate/middle school and high school students

As you begin your project, consider the following questions with your team:

 • Who is your audience? Who are you trying to attract?

 • Why do you want them to come to Indiana?

 • What important information will be on your poster?

 • What will be the theme of  your advertisement?

 • Which of  the advertisement strategies will you use?

 • How did each example you researched use words and/or pictures to convince the intended audience?

 • How does modern advertisement use words/pictures to entice their audience?

 • How will you market your campaign? Mail, foreign newspapers, magazines, billboards, etc.

 • For the time period or era your group selected:

 ° What was happening in Indiana during this time? 

 ° What was happening in the world during this time?

 ° Why was immigration such a hot topic then?

 • Why is immigration still such a hot topic?


